
Product Selection Quiz 

Examples and Case Studies

In essence, a product selection quiz is any series of questions that allows 

the customer to input data and receive feedback in order to complete their 

purchase.  The beauty of a short quiz is it allows the customer to be heard 

and delivered a custom solution.  This can lead to increased buyer 

con�dence meaning higher conversion rates. 

 

Brand Yak has been building product selection quizzes for the past four 

years. Here are a couple of the various types we are familiar building

Which �rmness do you prefer?  

How tall are you?  

Feet Inches

What position do you typically sleep in?   

Webo

5 9 

Firm

Side Sleeper Back Sleeper Stomach Sleeper

Medium Soft

Lyam Labs was a Washington DC based startup that was looking to break 

into the mens hair pomade market.  Their goal was to create an experience 

that allowed the customer to answer a few questions and be presented 

with the perfect pomade at the end of the quiz. 

It’s essential that each icon represents the brand and the outcome of the 

question. Our process includes the art design, conditional logic, and 

outcome planning. 

The Lyam Labs quiz was able to achieve a 61% monthly completion rate 

and a 3.71% product conversion rate. 

Eternal Roses utilized the Brand Yak quiz to streamline their post add to cart 

and delivery process. 

In addition to creating this funnel we used Google Tag manager to analyze the 

click through rate and usage.  Our updates have created numerous bene�ts on 

both the marketing and operations for Eternal Roses. 

Visit eternalroses.com to see the quiz live.

Warriors & Scholars is a leading e-commerce brand in the under garments space.

We partnered up with Warriors and Scholars in 2018 to help them setup multiple 

quiz funnels to help customers �nd the perfect pair of boxers. 

Unfortunately, Lyam Labs was unable to maintain funding and closed 

business in December of 2019.    

Is your hair thick or thinning in areas? 

What is the texture of your hair? 

What your biggest hair struggle? 

Thick

Straight

Dry

Coiled

Hair Loss

Wavy

Oily

Thinning

During our sample testing, the results for this funnel were outstanding.  We saw a 

133% increase in converted sessions.  This is primarily attributed to removing 

decision fatigue versus the traditional product page. 

Let’s Chat.

shelley@brandyak.co

Looking to build a custom quiz?


